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摘  要 
 I
摘  要 
作为传播学 重要的基础理论之一的议程设置理论，在传统媒体和网络媒体
相互融合的时代正经历着挑战和考验。尤其在网络技术实现从 Web1.0 到 Web2.0
































As one of the fundamental theories of Mass Communication, the Agenda Setting 
Theory faced many unexpected challenges within the new media environment which 
is composed of traditional media and cyber media. The level of interaction of the 
cyber media and audience’s sense of agency are greatly enhanced especially after the 
great leap of the Internet technology from the Web1.0 to the Web2.0. Among a series 
of major network events in 2009, frequent occurrence of the interaction between the 
traditional media and the cyber media were witnessed, which in turn contributes to the 
public agenda. Therefore, in-depth research on the interactive models of the Chinese 
Agenda setting under the Web 2.0 condition is of undisputed significance not only in 
terms of its value to the academic arena but also its application to reality. 
In order to investigate the unique interactive models and rules of the Internet 
agenda setting under the Web 2.0 condition, this research applies the Agenda Setting 
Theory to the context of the new media environment. On the basis of a summary of 
the previous researches on the aspects of theory, literature and methodology, this 
research adopts the approach of case study, choosing some of the most representative 
Chinese network events in the year of 2009 as the research objects. After analysis and 
generalization, three types of interactive models of Agenda Setting were found. They 
are the “From cyber media to tradition media” model, the “From tradition media to 
cyber media” model and the “Autonomous agenda setting of cyber media” model. 
Then, this research examines the development of the Agenda Setting from Agenda 
Setting Theory in the aspects of subject, mechanism and effect after comparing and 
contrasting the three models. In the end, this research discusses the significance of the 
Agenda Setting within the new media environment in terms of its value as an 
extension of the existing theories, its impact on the resonance and spill-over effect of 
the public opinion, and its ability to express the voice of people.  
…… 
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